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Introduction 


This is the second edition of our Directory 
Cover Manual. It supersedes the first edition 
published in July 1970. The earlier manual 
presented a design system which made use 
of the Bell blue and yellow-ochre stripes. That 
concept was suggested to System companies 
to introduce the new corporate graphics. 


After your company has published its striped 
edition, the new design system demonstrated 
here should be put into use. The creative 
flexibility of this new system will permit format 
changes with each subsequent edition, while 
retaining a distinctive Bell System appearance. 


The need for System-wide coordination of 
directory covers cannot be overstated. There is 
no other form of visual communication in the 
Bell System with so widespread an audience 
as our telephone directories. They represent a 
singular opportunity to create a strong visual 
link between System companies, reflecting the 
corporate unity of the Bell System. 


March, 1971 


White Pages and 
Combined Directories 


The new design concept for directory covers 
consists of the three modular formats shown 
on the opposite page. Three design features 
provide a common denominator from one 
cover to the other. First, the same typeface is 
used for all copy— Helvetica Medium. Second, 
certain typographic consistencies carry over 
from one layout to another, even though the 
position and arrangement of the copy may vary 
from cover to cover. And third, copy always 
appears on a color panel, creating a modular 
appearance. 


Format “A” is one-half copy module, one-half 
photograph module. For design flexibility, the 
photograph may be placed in either the bottom 
or top module as shown. 


Format “B” is a one-third, two-thirds modular 
arrangement in which the modules can be 
reversed — two-thirds, one-third. The photo- 
graph may be placed top or bottom in either 
arrangement. 


Format “C” is also a one-third, two-thirds 
modular arrangement. However, these modules 
are never reversed — the two-thirds module is 
always at the bottom. Also, the photograph is 
confined to a shape within the two-thirds 
module. The shape may be a vignetted illus- 
tration, a map or a photo that does not lend 
itself to bleeding off the bottom and sides. 


The differences in these formats can be 
varied still further with the alternative 
typographic arrangements demonstrated in 
this manual. Nevertheless, there is a design 
consistency from one format to another which 
makes it possible to change the appearance 
of old directories with each new edition 
without losing the Bell System look. 


Most System companies use a single photo- 
graph on directory covers—this is recom- 
mended and preferred. In those few instances 
where it is deemed necessary to use multiple 
photos, use a grid arrangement of square 
halftones in the photograph module. 


Photographs 

Because it is the one element the directory 
user can relate to emotionally, the photograph 
is the single most important graphic element 
on the telephone directory cover. Therefore, 

in selecting the cover photograph, the most 
important quality to look for—apart from tech- 
nical quality—is its emotional content. 


Directory cover photographs usually portray a 
local or topical subject. It is appropriate that 
the cover of a telephone directory express 
local civic pride. It is nevertheless possible to 
do so with a photograph that has emotional 
impact. An architectural rendering or geometri- 
cally precise photograph of the “new civic 
center” lacks emotional appeal. The very same 
building photographed at a dynamic angle... 
or photographed to include people using the 
facility...has a broader appeal to the degree 
that it strikes an emotional response. 


While the photographs used on examples 

in this manual are not necessarily indigenous 
to the service area involved, they attempt 

to illustrate the human interest or feeling a 
directory cover should have. We are dealing 
with people. And people respond emotionally 
to their environment...and to other people. 

A company with a sense of appreciation for 
environmental beauty is a “people” company — 
warm and concerned. The photographs on 
directory covers should reflect this ongoing 
concern. 


The use of color photographs with four-color 
process printing is recommended. However, 

photographs may be printed duotone or con- 
verted into line art for use with mezzotints or 
other screens. 


Color Panels 

The color panel sets off the copy identifying 
the operating company and service area. The 
color selected for this panel should be harmo- 
nious with the color photograph. A color from 
one of the dominant colors in the photograph 
should be your guide. 


Format A 


Format B 


One-third Copy Module 
Two-thirds Photo Module 


Format B 


Two-thirds Copy Module 
One-third Photo Module 


Format C 


Grid System 


The modularity of all three formats is derived 
from a grid system that divides the cover 
vertically into halves...and horizontally into 
halves or thirds. The vertical division is used 
primarily to organize the typographic arrange- 
ments. The horizontal divisions dictate the 
alternative positions for the photograph and 
color panel. 


The grids shown on the opposite page indicate 
the modular divisions for a standard four column 
directory. For other size directories the dimen- 
sions will change. However, the same grid 
proportions should be followed for both smaller 
or larger directories. The 3/8" space between 
copy and the sides of the copy module is 
constant on every size cover. 


The typeface used for all Bell System graphics 
is Helvetica. On directory covers the names 

of the primary service areas are set in Helvetica 
Medium. Tight letterspacing should be speci- 
fied. Point size will vary for names of different 
lengths. This is discussed in more detail under 
the various demonstrations in this manual. 
The secondary information is always the same 
size for all covers— 18 point Helvetica Medium. 
Of course, the company logotype should not 
be typeset. Reproduction art is available 

from your company graphics coordinator. 
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Format A 


The example on the opposite page shows the 
format “A” directory cover—one-half copy 
module, one-half photograph module—with the 
photo at the bottom. The service area names 
are aligned with the imaginary vertical grid 
line. The copy block with the area code and 
date also aligns with the vertical grid line. 


This particular typographic arrangement of 
service area names has one dominant area 
name set in 48-point Helvetica Medium. The 
subordinate area names are set in Helvetica 
Medium, 18-point. 


The color panel is also related to the dominant 
color in the photograph. This color harmony 
links the two modules together visually. The 
type in the copy module may be printed in 
reverse (white) when the color panel is dark 
enough for good contrast. Where it is necessary 
to overprint the copy in black, the color panel 
should be light enough to provide contrast. 


The different positions in which the area name 
(or names) may be placed on format “A” covers 
are shown on the next page. 
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Illustrations 1-4 3 p 4 E 

This demonstration shows the four basic Richmond Richmond 
positions in which the service area name may 

be placed on format “A” covers with the photo 

at the bottom. 


Number 1: The name is at the top, starting at the 
center vertical grid line. Number 2: The name 
is at the bottom of the copy panel. Supple- 
mentary copy goes to the top. Number 3: The 
name is at the top left, starting at the 3/8” margin 
line (see grid on page 5). Number 4: The name 
is set the full width of the cover. However, the 
height of the capital letter should not exceed 
1-1/2”. In each case the 3/8” margins are 
maintained. 


Brunswick, Ga. 
Jekyll Island 
St. Simons Island 


Illustrations 5-8 

The typographic arrangements shown here 
demonstrate the flexibility in handling any 
grouping of service area names. Number 5: The 
key name is set in 72-point Helvetica Medium 
while the subordinate names are set in 18-point. 
Number 6: Equal emphasis is given to the 
several area names. The names are set in 
36-point and start in the center at the vertical 
grid line. However, when one or more of these 
names is too long to fit the space, start at 

the left margin. Number 7: Here, one domi- 
nant service area is set in 48-point type with 
many towns shown below in 18-point type. 
Number 8: This demonstration shows how to 
handle many area names with equal emphasis. 


Each name is set in 18-point Helvetica Medium. 7 Edgoten, Ky. 8 Bis Bu Coray Cotton 
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Format A 
Photo at the top 


The only change in these demonstrations from 
the preceeding page is that the photograph 
module has been placed at the top of the 
format. The principles governing the position 
of the service area names and the typographic 
arrangements remain the same as for the 
photo module at the bottom. 
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The photograph at the top of the cover can Richmond 
give it more emphasis. It is another form of 
design flexibility in changing directory covers 
from year to year, while still achieving the 
objective of design unity. 
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Format B 


Format “B” directory covers have a one-third, 
two-thirds modular arrangement. The modules 
can be reversed—two-thirds, one-third — and 
the copy and photograph can be interchanged 
as demonstrated on pages 12 and 13. 


The shape or cropping of the photograph will 
often determine the modular arrangement 
selected. The two-thirds module shown here 
lends itself to a wide range of photographs, 
including those of high buildings. Using the 
two-thirds module for copy and the one-third 
module for a horizontal photograph can result 
in a very dramatic cover. 


Again, it is extremely important to select 

a color for the copy panel that harmonizes 
with the photograph— preferably one of the 
dominant colors in the photograph. 


The copy positions and typographic arrange- 
ments for Format “B” covers are demonstrated 
on the following pages. 
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One-third Copy Module 
Two-thirds Photo Module 


Photo at bottom: 1 N 2 © cavreiephone Telephone Directory 

The position of the service area name may be Richmond s mam EI 
varied within the one-third copy module as 
shown in. illustrations 1-4. As with Format “A” 
covers, the area name is aligned with the 
vertical grid line at the center or at the left 3/8" 
margin. Also, the name may be positioned at 
the top or at the bottom of the copy module. 


Photo at top: 

Reversing the photograph and copy modules 
results in examples 5 and 6. While several 
area names can be accommodated in the 
one-third copy module, it may be necessary ! i 
to reduce the type size used from 72-point to => mi 
36-point — depending upon the number and 
lengths of the names. The one-third copy 
module should not be used for a large group 
of area names. 
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Format B 


Two-thirds Copy Module 
One-third Photo Module 


Photo at bottom: 

When the photograph and copy are inter- 
changed in Format “B” and the photo module 
becomes the one-third module, covers such 
as these examples are the result. The different 
positions in which the area name or names 
may be placed are shown in examples 7 
through 10. These positions are determined 

by the same vertical grid and 3/8” margin used 
for other formats. 


Photo at top: 

In illustrations 11-14, the copy and photograph 
modules have been reversed, placing the 
photo at the top in the one-third module. Land- 
scapes and other long horizontal photographs 
will benefit from this position. 


With the copy in the two-thirds module, there 
is sufficient space to list even a large group 
of area names without crowding or reducing 
the size of the names 
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Format C 


One-third/Two-thirds 
Modular Arrangement 


When the photograph or illustration for the 
directory cover does not lend itself to bleeding 
off the sides, Format “C” should be used. 
Format “C" is always a one-third copy module, 
two-thirds illustration module. 


This format isolates the illustration from the 
copy module placing it within a shape in the 
two-thirds module. While a free form such as 
a vignetted illustration may be floated in the 
module, we recommend that it be confined to 
one of the four shapes illustrated here. The 
shape provides a uniform look the free form 
would not have. 


As in the other formats, the color used in the 
copy module should harmonize with the color 
of the illustration. The background color sur- 
rounding the shape should be white. If it is 
necessary to also use a color within the shape, 
it too should be coordinated with the color 
module. 
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Back Cover and Spine 


Back cover: 

The back cover of White Pages and combined 
directories is a solid color bleed, without 
modularity. The color is the same color as the 
copy module on the front cover. 


When service information such as area maps 
appear on the back cover, white may be used 
if the cover color would tend to obscure the 
printed material. No other color may be used. 
Nor should the back cover be divided by 
color breaks or rules that would create a 
modular appearance. 


Company service and product advertising is 
permitted. Paid advertising is strongly 
discouraged. 


Spine: 

The opposite page shows the position of 
copy on the spine of a standard four column 
directory for all formats. Smaller or larger 


directories should be proportionally the same. 


The spine is also a solid color bleed, using the 
same color as the front color panel. No rules 
or color breaks should be used. However, copy 
on the spine is positioned to follow the modu- 
larity of the front cover. 


All copy on the spine, including the BS number, 


should read correctly when the book is lying 
on its side, front cover up. 
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Yellow Pages 


A Yellow Pages cover design is recommended 
that makes separate Yellow Pages directories 
distinctly different from White Pages and 
combined books—but unifies the appearance 
of the separate Yellow Pages books pub- 
lished by all companies. 


In order for the directory user to tell them 
apart, the Yellow Pages books must look 
different from White Pages. But the big Yellow 
Pages markets are interrelated and, in effect, 
these companies are selling a single product. 
Consequently, if each company is to realize 
the maximum benefit from Yellow Pages adver- 
tising and selling efforts, a common Yellow 
Pages directory cover in each of these markets 
is essential. 


The generic Yellow Pages cover design will 
be used by all companies during the same 
calendar year. However, to effect a cover 
change with each new edition, a new design 
will be submitted to your company in July 
preceding the publication year. The cover 
design shown here is planned for publications 
dated 1971. 


The examples on this page demonstrate the 
use of the back cover for company service 

or Yellow Pages advertising. The Yellow Pages 
symbol on the spine is optional. The 3/4” 
symbol is placed 1/8” to the right of the words 
"Yellow Pages” and always reads correctly 
when the book is lying on its side, front 

cover up. 


In order to assure uniformity of both color 
and design, separation negatives and pro- 
gressive proofs will be provided each com- 
pany upon reguest. Since the cost of cover 
design, art production and original separa- 
tions will be shared by all companies 
adopting the generic cover, a cost savings 
for each will be effected. Reguests for the 
color separations should be directed to 
your company graphics coordinator. 
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The new design systems for directory covers 
presented here will serve System companies 
for years. These guidelines enable each 
company to change the covers of its White 
Pages and combined directories with each 
edition within the framework of the Bell 
System corporate identification program. 


Yellow Pages covers will now have the dis- 
tinctive look of a single product for all markets. 
A common Yellow Pages cover, in each of 

the markets where separate books are published, 
will help through national advertising to 
develop a more positive identification with the 
directory user. In turn, this positive image 

will strengthen Yellow Pages as a marketing 
tool for our advertisers. 


Any questions concerning the application of 
the designs presented here should be dis- 
cussed with the Director of Directory Operations 
at AT&T, or your company graphics coordinator. 
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Addendum to 
e Bell System 
Directory Cover Manual 


Demonstrating full-bleed pictorial format 
for White Pages and combined directories 
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Purpose of addendum 


This addendum demonstrates approved uses 
of full-bleed photographs or illustrations on 
Bell System White Pages and combined direc- 
tories covers. The format shown on this page, 
designated format D, is to be added to formats 
A, B, and C, previously approved for use by 
Bell System companies. See page 4 of this 
addendum, or pages 2 and 3 of the Bell 
System Directory Cover Manual, for a descrip- 
tion of formats A, B and C. 


Designer responsibility 

The use of the full-bleed cover format puts a 
special responsibility on the designer. Selec- 
tion of pictorial subjects, and their use within 
this format, calls for an added measure of 
sensitivity as to what is suitable, appropriate 
and effective. It must also be remembered 
that the cover’s primary function is to 
transmit company and service area identi- 
fication. The pictorial material must not 
impede that communication. 

Note: Black and white photographs are shown 
for demonstration only. Color photographs and 
illustrations are recommended. 


Demonstration 1: Old house. Demonstrates 
full-bleed photograph with copy in the one- 
third module at top. Type prints positive 
over a light background. 


Demonstration 2: Sailboats. Demonstrates 
full-bleed photograph with copy in the one- 
third module at top. Type reverses out of a 
dark background. 


Demonstration 3: Children at play. Demon- 
strates full-bleed photograph with copy in one- 
third module at bottom. Type prints positive 
over a light background. 


Demonstration 4: Campfire. Demonstrates 
full-bleed photograph with copy in the one- 
third module at bottom. Type reverses out of a 
dark background. 


Demonstration 5: Men with horses. Demon- 
strates full-bleed photograph with copy in one- 
third module at the top. Note the use of a 
photograph of “people” in this demonstration 
as compared to the use of an illustration of an 
“inanimate object” in Demonstration 6. 
Photography and illustration are both rec- 
ommended techniques for this format. 


Demonstration 6: Old barn. Demonstrates 
full-bleed illustration with copy in one-third 
module at top. Type prints positive over a light 
background. 


Graphic Guidelines related to full-bleed 
pictorial format: format D. 

1. All service area copy must appear within 
the one-third copy module area. 

2. There must be no reduction in the readability 
of copy due to the nature of the pictorial 
subject. 

3. Multiple image technigues (collages and 
picture composites) are to be avoided. 

4. All copy must be set in Helvetica Medium. 
See Bell System Directory Cover Manual, 
page 5. 
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Acceptable and unacceptable 
applications of format D 


An important consideration in the selection of 
the photograph or illustration is the possibility 
of obstruction of copy elements, as well as a 
visual division of the copy module. Demon- 
strations on this page show basic, recom- 
mended arrangements — accompanied by 
potential pitfalls that must be avoided. 


Demonstration 1: Correct. Good readability. 
The dark type reads well when printed over a 
light background. 


Demonstration 2: Unacceptable. Poor 
readability. The same background is not dark 
enough to carry reverse (white) copy. 


Demonstration 3: Correct. Good readability. 
The copy reads clearly when reversed out of 
the dark background. 


Demonstration 4: Unacceptable. Poor 
readability. The dark copy does not success- 
fully overprint the dark background. 


Demonstration 5: Correct. Good back- 
ground. The uncluttered background presents 
an excellent staging area for the service area 
copy. 


Demonstration 6: Unacceptable. Busy back- 
ground. The light and dark shadows interfere 
with the copy. 


Demonstration 7: Correct. Portions of the 
photograph may extend into the one-third copy 
module area, but must not interfere with the 
readability of the copy or visually split the 
copy module panel. 


Demonstration 8: Unacceptable. Detail of the 
photo interferes with the copy. 
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Cover-design formats — 
A, BandC 


The full-bleed pictorial format, demonstrated in 
this addendum, may be utilized (when appro- 
priate pictorial material is available) as an 
alternative to the cover design formats below. 
(See Directory Cover Manual, for complete 
information.) 


Format A: Demonstration 1 and 2. Format “A” 
is one-half copy module, one-half photograph 
module. For design flexibility, the photograph 
may be placed in either the bottom or top 
module as shown. 


Format B: Demonstrations 3, 4, 5 and 6. 
Format “B” is a one-third, two-thirds modular 
arrangement in which the modules can be re- 
versed. 


Format C: Demonstration 7. Format “C” is a 
one-third, two-thirds modular arrangement. 
However, these modules are never reversed — 
the two-thirds module is always at the bottom. 
The photograph is confined to a shape within 
the two-thirds module. The shape may be a 
vignetted illustration, a map or a photo that 
does not lend itself to bleeding off the bottom 
and sides. 


Copy on spine of directory. 

See Bell System Directory Cover Manual, 
Second Edition, pages 16 and 17 for size and 
positioning information in regards to White 
Pages directories only. 


See Application Guidelines: Bell System 
Yellow Pages Identification for reference to 
combined directories only. 


Additional information 

If you have any questions concerning how to 
proceed in a situation that is not demonstrated 
in this addendum, or if you require additional 
copies, contact: 

Advertising Manager— Graphic Design, 

AT&T Public Relations and 

Employee Information Department, 

New York, New York 

Telephone: (212) 393-2707 pote ym eo 
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